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What an EXPO! This year’s event sold 
over 10,000 square feet of exhibitor 
space. Each year this event becomes 
stronger and more relevant for our 
industry.
Before recapping 2018, the 
committee would like to let you 
know we are in the market for some 
fresh talent! Many of the current 
members have been at it for quite a 
while and an infusion of ideas would 
be beneficial. The meetings are 
productive, engaging, and usually 
come with delicious lunch, so please 
let us know if you’d like to be a part 
of the team.
Looking back at the 2018 expo, 

the feedback from both exhibitors 
and attendees was great. With 
positive feedback, both groups felt 
like they accomplished their goals 
and appreciated the organization 
of the event. The exhibit hall was 
filled with friendly, familiar faces as 
well as a handful of new exhibitors 
that we were happy to welcome. 
Big hits throughout the day were 
the NEW Expo App, food carts, 
demonstrations on tradeshow floor, 
cash give aways, the quality of 
education, a fantastic Expo Portland 
Chapter Kick-off Party and the flow 
of traffic through the exhibit hall.
Thank you to all who participated and 
we look forward to an even bigger 
production next year! Mark your 
calendars for 2019!  

OLCA Expo a HUGE Success!
By Ken DeSantis and Jim Vachter – Expo Committee Co-Chairs

Blooming Nursery Inc
Bobcat of Portland
Burrows Equipment
Cascadia Sales Group
Cascadian Nurseries, Inc.*
Castohn
CIMCO
Clackamas Community College
Ditch Witch West
DSU- Perterbilt & GMC Inc
Everbearing Services
Ewing Irrigation
HelloFresh

thank you to 
our 2018 nW 
landscape expo 
exhibitors!

thank you to our expo 
committee
Ken desantis – co-chair 
DeSantis Landscapes, Inc.
Jim Vachter  – co-chair 
SiteOne Landscape Supply
matt c. triplett  
Brightview 
Jesse Brough 
Blessing Landscapes LLC
adam Harris  
LaPorte and Associates
John P. stone 
J.P. Stone Contractors, Inc.
Jeff Vachter 
Horizon
Bob grover 
Pacific Landscape Management
abbas soltani 
JB Instant Lawn, Inc.
april chastain 
Clackamas Community College CoNtINued oN Page 3
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2019 Landscape Awards 

 

Sponsored by the 
Oregon Landscape 

Contractors Association 
Portland Regional Chapter 

Entry Deadline: Friday, March 15th, 2019 at 4pm 

 

Horizon
Hunter
JB Instant Lawn
Kuenzi Turf
L&H Seeds
LaPorte & Associates
Marion Ag. Service, Inc.
National Hispanic Landscape 
Alliance
New England Ladders Inc.
Northwest Graphic Works

Northwest Shade Trees LLC
Oregon Landscape Contractors 
Board
oregon turf & tree Farms*
OSU Horticulture
Peterson Cat
Portland Community College
Portland Rock & Landscape     
Supply
Rain Bird
Rexius
River City Reach

Scotsco
ShelterWorks Ltd.
Simplot
Siteone Landcape Supply*
The Toro Company
Walker Mowers/Coates Landscape 
Supply
Western Interlock
Willamette Graystone

*Platinum Sponsor

CoNtINued From Page 2
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Every landscaping operation deals 
with pollutants of some kind, 
especially when you consider that the 
term “pollutant” covers such a wide 
range of materials. Airborne particles, 
fertilizers, weed control agents and 
even simple cleaners are just some 
of the common substances that can 
damage the environment and cause 
adverse health effects. And, because 
pollutants cause so much harm and 
are hard to remove, all businesses 
need to consider how to protect 
themselves from this common 
liability.

Will my commercial general 
liability Policy cover Pollution 
claims?
Unfortunately, many employers 
wrongly assume that their 
commercial general liability (CGL) 
insurance policies include coverage 
for pollution-related claims. However, 
almost all of these policies include 
exclusions that catch businesses off 
guard. Pollution claims often include 
fees for things like cleanup efforts, 
legal defense, property damage and 
medical care, which means that even 
one unexpected claim can lead to a 
devastating financial blow.

Even though CGL policies can’t 
protect you from pollution claims, 
there are stand-alone policies and 
endorsements that can give you 
coverage. However, you need to 
consider how your operations, third-
party exposures and other unique 
circumstances might determine the 
option that’s best for you.

Why cgl Policies aren’t enough
CGL policies cover a wide range 
of risks, but the massive costs 
associated with pollution claims 
led insurance carriers to create two 

Getting Pollution Coverage Despite the CGL Exclusion
Provided by LaPorte

TECHLINE®

IT’S ONE 
INNOVATION 
WE WISH OUR 
COMPETITORS 
WOULD IMITATE.

(888) 638-2346  |  WWW.NETAFIMUSA.COM

In 2007, we opened our recycling plant to  
lessen the impact of plastic in landfills. 

Over a decade later, millions of pounds of plastic driplines have 
been salvaged from farms and incorporated into the production of 
our landscape driplines through a process perfected by Netafim. 

Today, Netafim is still the only industry 
manufacturer to commit to an end to 

end cycle of sustainability.

CoNtINued oN Page 7
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common exclusions—generally 
referred to as absolute and total. 
Despite these seemingly restrictive 
names, these exclusions include 
an extremely small amount of 
pollution coverage for certain losses, 
such as fires or damage caused 
by a building’s vents. However, 
businesses can’t rely on these limited 
exceptions for protection.
Even if a loss seems to fall under 
one of the exceptions to an absolute 
or total CGL exclusion, insurers can 
use the broad definition of the term 
“pollution” to deny claims. Court 
rulings involving the exclusion also 
vary widely, making coverage under a 
CGL policy even less reliable.

the options for reliable 
Pollution coverage
Workplaces with even small pollution 
risk exposures need to consider how 
additional insurance options can 
help protect them. Here are some 
key details on four types of pollution 
coverage:
• contractors pollution liability: 

Contractors often work on projects 
that can lead to short- or long-
term pollution, such as water 
runoff that affects a local water 
supply or a loose window seal 
that causes mold to form. These 
policies protect contractors from 
losses caused by their regular 
operations or those performed by 
subcontractors.

• Products pollution liability: This 
type of coverage can protect a 
business from products that could 
fail and lead to pollution, such 
as air filters and fuel containers. 
Even if your business doesn’t 
manufacture these products, 
these policies can help protect 

you if the original manufacturer 
doesn’t have pollution coverage, 
or if your business’s distribution 
or maintenance of the product 
contributed to a loss.

• Premises pollution liability: 
Most businesses have to manage 
environmental risks at their 
workplaces, even from something 
as simple as normal trash disposal. 
This coverage—also referred to 
as site pollution liability—can 
be customized to cover entire 
buildings or specific risks, such 
as outdoor fuel tanks or medical 
equipment.

• transportation pollution liability: 
While other types of pollution 
insurance focus on a specific 
location, businesses are still at risk 
whenever potential contaminants 
are in transit. This type of coverage 
can protect businesses if pollutants 
are released during vehicle 
collisions, mishandled unloading 
procedures and more. 800-285-8337 www.kuenziturfnursery.com

The Only licensed franchise with  
RTF (Rhizomatous Tall Fescue) SOD  
in NW Oregon and SW Washington.

Call for your Shade Tree needs!

The only 
guarantee that 
your sod is 
genuine RTF!

• Self-repairing to  
fill bare spots

• Disease and  
insect resistant

• Excellent color and density
• Strong, deep root system
• Drought tolerant
• Uses 1/3 less water and fertilizer

Ask for your  
RTF Certificate!

Sponsor Acknowledgement
OLCA thanks our supporters for their generosity and 

urges members to demonstrate their appreciation 

by returning our sponsors’ support.

PLAtinum SPOnSOrS

Cascadian Nurseries
Oregon Turf & Tree Farm

SiteOne Landscape Supply, LLC

CoNtINued From Page 6
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How we all look for things has 
changed rapidly over the last few 
years. Mobile used to be a minor 
part of the process consumers 
went through to find new products 
and services. Late last year 
mobile searches overtook desktop 
searches. According to Google 
“more Google searches take 
place on mobile devices than on 
computers in 10 countries including 
the US and Japan.” So desktop 
searches which have been the main 

thing Google looks at, are being 
replaced by their mobile rankings. 
Web sites that are set up for desktop 
will get less visibility as a result. 
Mobile optimized websites will 
receive preferential treatment going  
forward. Understanding this and 
what to do about it is important as 
Google transitions towards mobile 
devices. 
The Google Mobile First Initiative 
was put into place in order to 
encourage companies and their 

websites to optimize for mobile. 
If your website does not meet 
Google’s mobile guidelines your 
site will start getting lower search 
volume related visability and most 
importantly customer leads. If a 
company complies, Google has 
committed to mark your web site as 
“Mobile First Indexed” which means 
Google will give your company 
preferential visibility over companies 
that do not comply with increased 

Avoid Mobilegeddon And Get Better Lead 
Generation With Google’s Mobile First Initiative
Provided by Ron McCabe, Everbearing Services

HorizonOnline.com
shop online at 247.HorizonOnline.com

Bend ............................ 541.382.9333
62860 Boyd Acres Rd

Milwaukie .................... 503.652.0800
8155 SE Deer Creek Ln 

Tigardê ....................... 503.670.9949
8250 SW Hunziker St, #C

Vancouver, WA ............ 360.891.1998
3112 NE 112th Ave, Ste F
ê= Service Center on site

Scan here to visit us online or stop in to your local Horizon store.

irrigation | outdoor living | landscape | equipment | irrigation | outdoor living | landscape | equipment | irrigation | outdoor living | landscape | equipment | 

People. Knowledge. Relationships.
Keeping our promises since 1963. 

Offering the industry’s most comprehensive selection of landscape and irrigation supplies, Horizon is the one stop
shop for over 27,000 green industry professionals. We carry professional-grade products in irrigation & drainage,
landscape, safety, lighting, outdoor living, outdoor power equipment and equipment parts & service.

CoNtINued oN Page 9
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visibility along with related lead 
generation opportunities.  So this is 
really an opportunity to get ahead of 
your competition by updating your 
website to better support mobile 
devices. 

What do you need to do to 
comply to google mobile first 
initiative? 
The easiest way to know how 
you are doing is to go to https://
developers.google.com/search/
mobile-sites/ . This area provides a 
mobile friendly test to let you know 
what things need to be corrected 
in order to qualify for Google’s 
Mobile First Initiative. There is also 
instructions on how to comply with 
any issues that may come up. Your 
web developer should be able to go 
through this process and make any 
needed changes. 
Going through these simple steps 

will ensure you either maintain or 
improve your on line visibility. Be 
sure to embrace the Google Mobile 
First Initiative to ensure better on line 
visibility and lead generation today. 

This article was provided by:
Everbearing Services
503-875-8364
rmccabe@everbearingservices.com 
www.everbearingservices.com

CoNtINued From Page 8

OLCA 2019 
Upcoming Events
January

2 OLca portland regional 
chapter Meeting

9-12  nhLa train the trainer en 
español

feBruary
6 OLca portland regional 

chapter Meeting
6-9 nhLa train the trainer en 

español

For more information about  
these events got to  

www.oregonlandscape.org
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The Oregon State Landscape 
Architect Board (OSLAB) established 
a Special Rules Advisory Committee 
(SRAC) to provide recommendations 
to the board on improved clarity 
and direction about exempt 
landscape design services to those 
working within the overlapping and 
complementary fields of landscape 
architecture, landscape construction, 
and landscape design. The SRAC 
met several times between fall 2017 
and spring 2018.
The SRAC consisted of various 
individuals ranging from design 

professionals, contractors, and 
educators along with representation 
from Oregon Landscape Contractors 
Association (OLCA), Association of 
Professional Landscape Designers 
(APLD), and American Society of 
Landscape Architects (ASLA).
After much debate and testimony, 
the SRAC unanimously agreed 
on guidance to OSLAB pertaining 
to construction details and 
specifications. The guidance will be 
posted on the OSLAB website for 
year, after which OSLAB will enter 
into a rule-making process.

The SRAC had hoped to address 
stormwater,  grading and drainage, 
but quickly discovered the topic to 
be too vast and controversial. The 
committee did request that OSLAB 
consider a future advisory committee 
to tackle these broad, extensive 
subjects.

To view the SRAC guidance 
on construction details and 
specifications, please visit:

www.oregon.gov/landarch/Board/
Pages/SRAC

CASCADIAN NURSERIES 
Wholesale Supplier to Landscape Professionals Since 1973 

Cascadian All In One Landscape Supplies       Cascadian Nurseries     
P. (503) 647-7787, F. (503) 647-2970       P. (503) 647-9292, F. (503) 647-9494 
E. office@cascadianbarkdust.com      E. jim@cascadiannurseries.com  
www.cascadianbarkdust.com                 www.cascadiannurseries.com 
  
21500 NW Farm Park Drive, Hillsboro, OR 97124   8900 NW Dick Rd, Hillsboro, OR 97124 

C
O
N
V 
E 
N 
I 
E
N
C 
E 

Special Rules Advisory Committee Formed
Provided by Angie Snell, OLCA Secretary/Treasurer

http://cascadiannurseries.com/
http://cascadianbarkdust.com/
mailto:office%40cascadianbarkdust.com?subject=
mailto:jim%40cascadiannurseries.com?subject=
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2130 Turner Rd. SE
Salem, OR 97302
503.362.3569

1285 Wallis St.
Eugene, OR 97402
541.342.1203

12723 SE Carpenter Dr.
Clackamas, OR 97015
503.657.4452

14555 SW 72nd Ave.
Tigard, OR 97224
503.885.9096

14511 NE 13th Ave.
Vancouver, WA 98685
360.574.4201

ORDER ONLINE 
New.SiteOne.com

Visit one of 5 SiteOne Landscape Supply locations in Oregon and Washington. 
Go to our new website to find your local branch and easily order online.

 π Ask us how to get 5% OFF first order
 π Shop over 50,000 products online
 π Order 24/7 for pickup or delivery 

For contractors, a single visit to SiteOne® Landscape Supply 
is all it takes to keep work moving. With branches in reach 

of every job site and a full selection of major brands, there’s 
no easier way to get the products you need. Combine that with 
advice from our team of trusted experts, and you can quickly 

get in, get out, and get on to the next job. It's one more reason 
the industry's top pros choose SiteOne.

Irrigation   I    Lighting   I   Turf & Landscape Maintenance   I   Nursery   I   Golf Course Maintenance   I   Hardscape   I   Pest Control
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From the dawn of civilization, we 
have strived to create beauty out 
of what nature or man provides. 
That is where landscape architects, 
contractors, and designers work their 
magic. Even building architects such 
as Frank Lloyd Wright worked with 
nature to create some of his most 
inspiring homes.
A professional landscape project 
anchors the building (either home or 
commercial) to the site. A landscape 
architect or designer should work with 

a landscape contractor, and where 
possible the building architect to design 
a project with plant material suited for 
the site as well as building materials to 
create the hardscapes including decks, 
walkways, fences, outdoor kitchens 
and so on. This helps to create the 
visual appeal for the client.
New deadline for 2019 Landscape 
Award entries - March 15th, 2019
Watch for information shortly after the 
new year.

I hope to see you at an upcoming 
chapter meetings or events. Let’s keep 
the landscape community vibrant 
in the Pacific Northwest. A lot of us 
say we live in God’s country in the 
Pacific NW, or we wouldn’t want to 
live anywhere else. Let’s show it in 
our work and by working together to 
create beauty for nature and people.

2018 Landscape Award Winners ShowCase The Beauty In 
Their Work
Provided by Jim Larson, Portland Regional Director

2018 landscape award Winners
landscape construction design/
Build $75k to $150k - 2nd place

Aspen Creek Landscaping - Fireside 
at the Vintages

landscape construction design/
Build under $35k - 1st place

Precision Landscape Services - 
Hubbard residence

landscape renovation residential 
$35k to $75k - 1st place

D&J Landscape Contractors - Bond 
residence

residential design/Build over 
$150k- 1st place

Victor E Design Build - Bracelin 
residence

special features less than $35k - 
2nd place

Nature Works- Edelweiss Perennials
special features less than $35k- 
1st place

Nature Works - Baltensperger 
residence

landscape maintenance residential 
over $500/month- 1st place

Aspen Creek Landscaping - Lake 
Oswego Estate

landscape construction residential 
$35k to $75k- grand award

Aspen Creek Landscaping - 
Lakeside Retreat
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Service customers often rely on the 
opinions of their family and friends to 
make purchasing decisions. In fact, 
according to Zendesk, a customer 
service software platform, 88 percent 
of customers say they’ve been 
influenced by an online customer 
review when deciding what to buy. 
That’s why getting positive reviews is 
essential. 
However, when you open your 
business to reviews on websites 
like Yelp and Angie’s List, you open 
your business to negative as well 
as positive reviews. While negative 
reviews can adversely impact your 
business and drive down your overall 
rating on customer review sites, they 
also present opportunities. 
“Negative reviews can benefit your 
business,” explains Paul Chaney, 
author of “The Digital Handshake: 
Seven Proven Strategies to Grow 
Your Business Using SocialMedia.” “If 
every review is positive and abounds 
with four- and five-star ratings, 
potential customers could become 
suspicious, feeling that the reviews are 
‘manufactured’ rather than being left 
by real customers. As paradoxical as it 
sounds, the fact that negative reviews 
appear can contribute to building 
trust, rather than diminishing it.”
And, “while dealing with unhappy 
customers has always been a 
challenge for business owners, in 
today’s age, negative reviews are 
for everyone to see, which makes 
handling the situation properly even 
more important,” explains Alain 
Parcan, director of marketing, Market 
Hardware. 
Here are four ways to deal with 
negative customer reviews.

How to Handle negative customer 
reviews #1: monitor your online 
mentions. To respond to reviews 
promptly—both the good and the 
bad—you first need to know what 
customers are saying and where they 
are talking about your business.
Online reputation monitoring tools like 
Social Mention (which is free to use), 
Reputology or Review Trackers (the 
latter two require a small fee) can help, 
Chaney shares. Also, set up Google 
Alerts to track your business name so 
you don’t miss anything. 
Social media management tools such 
as Hootsuite or Sprout Social also 
have built-in monitoring capabilities, 
Chaney adds.
How to Handle negative customer 
reviews #2: Be polite, respond 
promptly and take the issue details 
offline. Responding to positive 
and negative reviews alike shows 
customers you are attentive and 
care enough to address customer 
concerns.
To craft the best response, first 
“remove emotion from the equation,” 
Parcan says. “Reacting emotionally 
tends to lead to an over-the-top 
response, which usually just adds 
fuel to the fire. Instead, take some 
time to relax and think about where 
the customer may have felt slighted 
(whether they are right or wrong). 
“Also, you never want to air out 
an entire conversation in a public 
forum, so start with a simple, generic 
response,” Parcan advises. “Be as 
polite as possible. A positive attitude 
will help get a positive result.
Rebecca Hussey, Market Hardware’s 
director of account management, 
suggests the following responses:

Thank the customer for voicing his or 
her concerns. Say you are looking into 
the customer’s account and will be in 
touch to work toward a resolution. 
Apologize and say, “I’m sorry to hear 
that you weren’t happy with your 
service. Can we contact you directly 
to try to resolve the error?”
“Communicating with an upset 
customer in a more personal 
manner, such as over the phone or 
in person can help eliminate any 
misunderstandings and help speed 
up solutions,” Parcan says. “It will 
also show the disgruntled customer 
you are aware of the situation and are 
working to sort it out.”
How to Handle negative customer 
reviews #3: encourage positive 
customer reviews. To combat 
negative reviews, consistently 
encourage your happy customers to 
leave positive reviews. 
Since only a small portion of your total 
customers may take the time to leave 
reviews, the people who do certainly 
have the strongest feelings toward 
your business—whether positive 
or negative. “Get in the habit of 
encouraging your customers to leave 
you reviews online or even consider 
sending out an email blast with a link 
to different review sites (Google being 
a priority),” Parcan says. “Chances are 
you have many happy customers who 
would be happy to take a minute or 
two to leave a review.
“One blemish won’t have much of 
a negative effect when surrounded 
by several glowing reviews, and the 
fact that reviews boost your search 
rankings makes this an added bonus,” 
Parcan adds. 

4 Ways to Handle Negative Customer Reviews
Posted on 12/10/2018 by Nicole Wisniewski, Reprinted from Landscape Industry Essentials – December 12, 2019

CoNtINued oN Page 15

http://blog.landscapeprofessionals.org/4-ways-to-handle-negative-customer-reviews/
http://blog.landscapeprofessionals.org/author/nwisniewski/
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How to Handle negative customer 
reviews #4: share reviews with your 
employees. At a company or team 
meeting, share positive and negative 
customer reviews with employees. 
Positive reviews provide great 
momentum as your team goes into the 
field that day.
And with negative customer reviews, 
the internal communication can “help 
ensure you prevent similar problems 
in the future and build a customer-
centric mindset,” Chaney says. 
Become review Worthy
A PowerReviews study says 97 
percent of consumers consult reviews 
before making a purchase, with 85 

percent seeking out negative reviews 
specifically. The majority of consumers 
read between one and 10 reviews 
before making a purchase and 50 
percent of consumers write reviews 
for products and services they’ve 
purchased, the study further revealed. 
Commercial customers are 
also reading reviews. A State of 
B2B Procurement study from 
Acquity Group says 94 percent of 
business buyers do some form of 
online research before making a 
purchase—77 percent use Google 
search, 84.3 percent check business 
websites, 34 percent visit third-party 
websites and 41 percent read user 
reviews. 

Your online reputation is vital to 
your business’ success. “It affects 
your online marketing strategy, so 
don’t take it lightly,” Parcan advises. 
“Monitor the popular review sites 
regularly, and make sure you follow 
these directions closely if you do 
happen to run into a negative review 
along the way.”
editor’s Note: Want to learn more 
from Alain Parcan? Check out his 
webinar “Want to Sell and Retain More 
Clients in 2019?” at 1:30 p.m. on Jan. 
23, 2019. He’ll also be hosting our 
upcoming workshop 5 Step Formula 
for Winning on the Web. Learn more 
about the webinar and workshop at 
landscapeprofessionals.org.

     Quality you can touch.

CoNtINued From Page 14




